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high quality products in the market. However »
F & the cousumers are price-incentive since they
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Abstract

With the rapid development of science and
technology and the popularity of the Internet > a
variety of industries inevitably have converted to
e-industries. To reduce costs and the resources
usage. Lu Ye Xiang Zong Essential Oil Company
has 10 more year history and provides nature and
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didn’t have enough knowledge to distinguish
natural ones from a variety essential oil products
in the market. For Green Company, although the
hardworking for the owner to pursue pure nature
and high quality products, the reputation of
natural and handmade procedures are not well
known > marketing channels are blocked - the
threngthen from low-priced oil is obvious. In our
research, we will use the network in order to
provide a more comprehensive knowledge of
essential oils » as well as improve store's
reputation. This topic erected a website system >
to enhance the to eliminate the geographical
restrictions so that consumers may make
purchase decision » then increase customers
relationship. The system will improve the store
inventory management and marketing activities -
integrate differentiated shopping sites on the
product information - increase store visibility.
The simplified shopping system - the product
etc. are

introduction, the response systems,

customer-friendly, conveniently > also to
improve customer's repurchase rate.
Keywords : System Development -~ Agricultural

products ~ Integrated marketing ~ E - commerce.
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	4. 系統展示
	4.1 Web使用者客戶端基本介紹
	為方便讓消費者對精油有更進一步的認識及能在電腦上進行產品購買，消費者進入系統後可以在精油智庫中更加認識精油相關知識，也可以瀏覽產品並下訂單，在首頁可以看到店家所推薦的商品及近期熱銷商品，消費者可以直接下訂單，如果確認訂單後需先註冊會員後才能進行結帳，也可以在產品介紹中選擇較符合自己的產品，再到購物車中查詢所訂購之產品，除了這些主要功能，可以到關於綠野了解商家由來，在報導分享中查看店家相關報導，在留言專區留言評價，也可以到常見問題中了解會員、購物的相關問題。
	圖 42.客戶端-首頁
	顧客進入本網站(圖4)後可看到「關於綠野、報導分享、精油智庫、產品介紹、購物車、購物須知、留言專區、常見問題、會員專區、Facebook、最新消息、推薦商品、熱銷商品」。
	圖 5.客戶端-產品介紹
	點選產品介紹網頁(圖5)，會顯示出產品介紹預設畫面「手工精油皂」分類的內容。左側有共四個分類，分別為「手工精油皂」、「植物純精油」、「植物純露」、「玫瑰系列」。
	圖 6.客戶端-產品詳細介紹
	4.2 管理者商家端基本介紹

	5. 結論
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