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Abstract

There are a lot of content channels for —
Multimedia on Demand (MOD). The content of
table delicacies or travel on MOD at present, have

not further developed to the interdynamic function.

This paper develops a new content channel MOD
and marketing way, we use interdynamic
characteristic on MOD. We can obtain the content
that we want to see programs at any time.
Therefore, we can obtain relevant information and
knowledge and ask for relevant favorable
contents.

Keywords: MOD, Internet Protocol Television
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