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Abstract

Electronic commerce is developing quickly
over global. Consumers are used to shopping on
shopping websites. However, the website
designers have to attach importance to
foundations when consumers shopping on the
websites.

This article discuss the foundational designs
for the webpages from the viewpoints of dealers

taking example on the petshop e-stores' webpages.

To rank the importance of the foundations using
fuzzy number ranking technique. Finally, we
provide some suggestions to the webpages'
designers.
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