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Abstract

There are twenty-three non-life insurance
companies in Taiwan, and five of them are
members of the financial holding companies
(FHC). The members of the FHC can make use
of the resource together and do cross sdlling.
Those who don’t belong to the FHC are difficult
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in running. Meanwhile, some international
companies entered Taiwan market by merging,
such as Millea Group became the shareholder of
Tokio Marine Newa Insurance Co. Ltd.; MS &
AD Insurance Group incorporated Mingtai
Insurance Co. Ltd. From April 1 of 2009, the
premium is more flexible except compulsory
automobile liability insurance and residential
earthquake insurance, non-life insurance industry
is more competitive in the enterprise insurance.

Under the competitive environment, the
non-life insurance companies must understand
the needs of the customers. We used the data
mining techniques to analyze the consuming data
of the individual enterprise for five years. The
object of this research is to find out the most
efficient channds of marketing, the most
congruent products, bundling and establish the
model of the needs for enterprises. The non-life
industry can make the best marketing strategies
for different firms.

We found that, there are relationships
between enterprise characteristics, channels and
non-life products. According to the findings we
can sort the marketing strategies with the
different firm scale. Besides, there are association
relationships between the companies purchase
property insurance and be able to deduce the
bundling from the model.

Keywords: Non-life Insurance Industry,
Marketing Strategy of Non-life Insurance
Industry, Data Mining, Association Rule
Anaysis
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